Ile-de-France residents are changing, so is
Crédit Agricole d’Ile-de-France…
ANNUAL REPORT & COOPERATIVE AND REGIONAL PACT 2015
Acting purposefully in Ile-de-France is our aim,
At the service of our clients and our region.

LA BANQUE ACTIVE

Ile-de-France residents are changing, so is
Crédit Agricole d’Ile-de-France…
A major player in developing its region, Crédit Agricole d’Ile-de-France
is assisting Ile-de-France residents every day in fulfilling their projects.
Today, the possibilities for the future related to the urban planning
project for Greater Paris, technological changes and new behaviours
of its customers are prompting it to give life to the bancassurance of
tomorrow, LA BANQUE ACTIVE.
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_ JOINT

_
INTERVIEW

_ FRANÇOIS
IMBAULT _
CHAIRMAN OF THE BOARD
_ PASCAL
CÉLÉRIER _
CHIEF EXECUTIVE OFFICER

How did Crédit Agricole d’Ile-de-France perform
in 2015?
Pascal Célérier: In a context of slight economic recovery
in the Île-de-France region, we have had an outstanding
business year, marked by a strong surge in loans. 2015
was the year of records when it comes to home, consumer,
professional, agricultural and business loans, with
volumes that bolstered activity. We also hit a record
level of collection, namely in life insurance and demand
deposits. Our points of focus and progress are the
insurance and personal protection lines, but also market
gains. It is time to change our pace in this area. We are
one step ahead of the game with our Agence ACTIVE
(ACTIVE Branch) concept and this should be translated
into stronger business appeal: more customers, a better
recommendation to gain more in all markets.
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What were the highlights in 2015 in mutual life
and mutual shareholding?
François Imbault: Mutualism remained very popular
in 2015, with a significant increase in the number of
mutual shareholders. We nearly met the objective we set
of 245,000 mutual shareholders. Thanks to the
involvement of network employees, 6,000 customers
became mutual shareholders during Mutual Shareholding
Week. We are committed to ensuring the success of
the ten new Local Banks created in 2015. More than
9,500 shareholders participated in the General Assembly
in 2015 and discovered that the main purpose of a
cooperative bank is investing in its development and
in the development of its region. Finally, we counted
288 local actions, implemented by the Local Banks and
their Board of Directors. Not to mention its patronage
action with Crédit Agricole d’Ile-de-France Mécénat, which
helps bring wonderful projects to life relating to cultural
heritage and young talents in our region. In 2015,
we signed nine new agreements with Ile-de-France
institutions and businesses.

What are the results of the three components of
the AMBITIONS2.015 strategic plan?
Pascal Célérier: 2015 was the last year for achieving
the objectives of this strategic plan. François Imbault
just talked about our mutual-based aim, which we
fully achieved. We also made great strides in changing
the distribution model and digital transformation of the
company. In 2015, Crédit Agricole d’Ile-de-France also
continued to pursue its three transformations: physical,
with the deployment of more than 100 ACTIVE Branches,
the establishment of our distance bancassurance
services in the state-of-the-art Lendit Lumière building
in Saint-Denis and the new design of work spaces in the
head office; digital, with the widespread implementation
of a no paper policy, the replacement of paper contracts
with electronic ones, electronic signing on a tablet and
the development of the mobile bank concept with the
CA Ma Banque app; and finally relational, with the
introduction of a new customer relationship and a new
managerial culture. These three components interact and
are intrinsically linked.

What have the reactions been to these three
transformations, particularly the ACTIVE Branch?
François Imbault: We note that more and more customers
are proud of their bank. When an ACTIVE Branch re-opens
its doors, it is not uncommon to see curious people
passing by stop in to find out about the concept.
Transparent, stylish and customer-friendly, this physical
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transformation makes our priority tangible: to be at the
service of our customers’ satisfaction. In the Local Banks’
General Assembly, the shareholders testify to the fact that
ACTIVE Branches have completely adapted to the new
consumer patterns and needs of the Ile-de-France
residents.
Pascal Célérier: With regard to employees, they are proud
to work in the Crédit Agricole d’Ile-de-France. The 2015
employees’ satisfaction survey confirms the adherence
of 90% of them to the strategy and relevance of our
management, which has known how to adapt to the needs
and behaviour of all employees of the company, including
the youngest ones. They overwhelmingly believe in
the quality of our management and its ability to attract
talents and help men and women in the company advance.
These results are extremely encouraging and push us to
continue this transformation in the years ahead. That way,
we will be able to continue improving the satisfaction of
customers and employees.

What are the next steps in the evolution of
the company?
Pascal Célérier: We implemented the lion’s share of
our investments. It is now important to apply what we’ve
learned and move to more action by continuing to change
our professional behaviours and work methods. We are
going to develop digital habits. We plan to further simplify
the pathways of customers and employees, move decision
making closer to the customer and encourage best
practices, including in the sales staff payment
system, which will now include enablers of the digital
transformation. Working in a digital company implies
greater interaction and a genuine cultural change for
employees. A successful change is paramount because of
the acceleration of technological advances and shift in our
customers’ behaviour. Tools exist; we now need to increase
their use.
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_

THREE QUESTIONS FOR

_

_ BÉNÉDICTE
CONSTANT _
DEPUTY CHIEF EXECUTIVE OFFICER IN CHARGE OF OPERATIONS

“

We are adapting our business lines to
our new relationship with customers.”

How did the company perform
financially in 2015?
Sustained by a high level of activity
– particularly in loans – and improved
collection, our Net Banking Income
(NBI) is growing by 2.7% under
the effect of all of its components.
This is an outstanding performance
given today’s context. The NBI is
also bolstered by the service
charges, despite the moderate price
policy we practice. Crédit Agricole
d’Ile-de-France directed its rate risk to
sustain its brokerage margin, which is
also improving.
In a period of very strong investment,
our expenses are under control, with a
stable staff and despite an extremely
significant investment plan.

Where do you see Crédit
Agricole d’Ile-de-France in
the future?
In connection with its
AMBITIONS2.015 strategic plan,
the Regional Bank conducted a
dual renovation programme of its
network of 277 banks with Maille et
Maillage (Network and Networking)
and ACTIVE Branches, but also
re-designed its head office and
invested in technological
transformation. In 2015, €65 million
was invested in the network, in
addition to €8 million for renovating
our head office and €6 million
for computer and digital tools, not
to mention €10 million invested
in employees’ skills.
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In what way do the
transformations of the
company impact its business
lines?
Our company must adapt to the new
expectations of our customers and
the new type of relationship that
we would like to establish. We
therefore must adapt our business
lines, and this is what we are doing in
transforming the roles of our advisers
so that they provide strong added
value. We are also developing skills
to meet the demands of our
customers, which are very often
extremely informed: the physical
transformation and the digital
transformation go hand in hand with
a relational transformation.

_
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_ NATHALIE
MOURLON _
DEPUTY CHIEF EXECUTIVE OFFICER IN CHARGE OF DEVELOPMENT

“

2015 is the year our
Regional Bank set three records.”

How did Crédit Agricole
d’Ile-de-France perform
commercially in 2015?

Our Regional Bank set three records
in 2015. Precautionary saving was
driven by demand deposits and
life insurance. We also set records
in terms of home, consumer,
professional, farming and business
loans, in financing our customers’
projects. Lastly, customer satisfaction
hit a historic high in the fourth
quarter of 2015 (recommendation
index is +11 for individual customers).

What are the current growth
enablers for the Regional Bank?
We strengthened our advice capacity;
we developed tools and solutions that
allow us to be closer to our customers
and more pro-active. This momentum
should make us the leading bank of
our customers. In fact we are starting
to reap the benefits of this strategy.
In 2015, our customers used higher
added value services. We are also very
present alongside our professional
customers and businesses in order to
support them in the financing of all
their projects and the management of
their daily needs.

Does mutualism further
development for Crédit Agricole
d’Ile-de-France?
Yes because it reflects our
commitment to further economic
development of the Ile-de-France
region with a local approach through
our 52 Local Banks. Our local base is
strengthened by the increase in our
mutual shareholders. There has been
a surge in mutualism since we now
have 245,000 mutual shareholders,
who are increasingly active, as can be
seen in our growing number of local
actions.
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_ LA BANQUE ACTIVE _

The transformation
under way _
Crédit Agricole d’Ile-de-France has based
its strategic AMBITIONS2.015 project on the
satisfaction of its customers. The physical
transformation of the network, the main focus
of future distribution, has already begun, along
with the digital transformation and relational
transformation. Our aim is to become the most
recommended bancassurance by its customers.

VINCENT SOULIAC
DIRECTOR OF
THE DIGITAL
TRANSFORMATION
“The Digital Transformation
Department aims to better assist
the company in its transformations.
It provides Crédit Agricole d’Ile-deFrance ’s employees with the tools
that will enable them to achieve
excellence in customer relations:
a staff position focused on
customers, innovative technologies,
re-designed work spaces both in
branches and the head office, etc.”

A three-pronged transformation
PHYSICAL

DIGITAL

RELATIONAL

A REINVENTED CUSTOMER
EXPERIENCE

THE DIGITAL MEASURES
TO DEVELOP EXCELLENCE
IN CUSTOMER RELATIONS

EXPERT CONSULTING
IN EVERY BRANCH

1

Renovation of our network

ACTIVE

Branches that are
more modern, more customer-friendly,
more transparent and more connected

40% of the programme was

1

No paper policy

100%

of the agencies
concerned, 51 metric tons of paper
and 871 trees were saved

2,800

completed in 2015, with 105 renovated
branches

tablets and 1.15 million
electronic signatures in branches

2 Renovation of the head office
and support functions

2

CADIFsignature banking”
33% of the programme was
“

completed in 2015, work spaces were
re-designed to promote the idea of
working collaboratively across business
lines and to improve the well-being
of teams

More skilled advisers

60%

of welcome staff have
become customer advisers
2

Customer relationship 2.0

3,550

the
employees of
the Regional Bank benefitted from
this behavioural skills training

CA Ma Banque App

325,000 customers use

the phone app
3

1

3

Portfolio management

500,000

customers have
a specifically assigned adviser

New Employees’ Portal

5,000

deployment of
staff
positions focusing on customers
and multi-channel relations
Digital support for
employees (Digital Clubs, MOOC, etc.)

116

clubs in 2015 operated by
and for employees who want to adapt
to the digital world
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4 Giving our customers access
to experts of Crédit Agricole
d’Ile-de-France and
the Crédit Agricole Group

videoconferences and set
in-office hours for experts
working in branches

_
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The new
Employees’ Portal
ACTIVE Branches
“CADIF signature banking”

Physical
transformation

Behavioural skills
training in all
channels including
Regional Banks 2.0

No paper policy
CA Ma Banque
Employees
Portal
Tablets and
electronic
signature in
branches
Digital Club

Digital
transformation

450 employees
promoted customer
service advisers

Relational
transformation

Individual coaching
Conducting an
advice meeting
Portfolio
Increase in the
length of posting
Restructuring
of the Business
Department

A new Employees’ Portal was
deployed in 2015 that was
re-designed to help manage
logically multi-channel
relations with customers.
Launched in 2014, it now
services all the branches in
the network. Crédit Agricole
d’Ile-de-France was used
as the trial bank for the
39 Regional Banks of Crédit
Agricole. It continues to have
a driving role when it comes
to multi-channel banking but
also in trying out experimental
ideas that can then be applied
to other Regional Banks.

Idea Workshop
Cultivating a spirit of
innovation in the company
means giving employees
the possibility to express
their ideas and try them
out. That is why the Crédit
Agricole d’Ile-de-France
launched the Idea
Workshop in 2014, in
which 900 idea proposals
were submitted to a vote.
Ten of them were rewarded
and tested in 2015.
A total of 20 new ideas
were produced with
this collaborative method.
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_ COMMERCIAL
SUC

CESS

ACHIEVEMENTS
_
OF THE YEAR
_ LOANS _
Home loans

4.3

billion euros
being disbursed (+73%)
Home loans have experienced an unprecedented
increase over a year due to the attractive interest rates.
This record reflects the ability of Crédit Agricole
d’Ile-de-France to assist its customers in
achieving their real estate projects.

Professionals and farmers

729

million euros being disbursed
(+29%)

Businesses
and local authoritiess
Consumer loans

621.5

million euros being disbursed
(+11.6%)

919

million euros
being disbursed (+4.8%)
In an economic context of slight recovery,
Ile-de-France businesses have started to invest
again as from the second semester 2015.
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_ ADVICE AND
CUSTOMER TOOLS _
Individuals

_
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Professionals

+1,429

Individual customers most often choose
Premium Cards for their related benefits, helpful
services such as FACILIT for assistance in banking
domiciliation and even auto insurance.

customers equipped with a mobile
payment solution (Smart EPT)

143,600

1.7

Premium cards (+14%)

billion euros in electronic payments
(+3.7%)

16,300

FACILIT services used (+63%)

51,000

Auto insurance policies (+10%)

Businesses

33

new collective health policies
and 17 personal protection policies
in 2015

Private Banking

Crédit Agricole d’Ile-de-France has been present
in the market since 2014 when it was decided
businesses were required to provide additional health
coverage to their workers.

+2,759

management agreements
Paris Gestion Conseillée, a customised service
to assist in optimising investments in open-ended
investment companies and mutual investment funds,
manages more than 1.3 billion euros in assets
under management.

408

million euros in employee savings
(+13%) with 548 businesses
being managed

_ COLLECTION _

54.4

billion euros in deposits
Outstanding loans are up 1% versus 2014. Collection from Ile-de-France households has grown
with life insurance (+5.4% of outstanding debt) and demand deposits (+12.6%).
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_ 2015

HIGHLIGHTS
_

February and March

10

new Local Banks held
their first General Assemblies
in 2015
For their mutual shareholders, it is
an opportunity to take part in votes
of resolutions, exchange directly with
elected members and leaders of the
company, and even to stay informed
about locally supported actions.

January

Lendit Lumière Building
in Saint-Denis: a collaborative
and innovative project
Crédit Agricole d’Ile-de-France inaugurated the
Lendit Lumière building in the Plaine-Saint-Denis in
which it moved its centres of distance bancassurance
expertise and one of its regional departments.
Crédit Agricole Immobilier (Crédit Agricole Real Estate)
assisted the Regional Bank in its choice of location and
in implementing innovative design of its work spaces
for employees.
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April

Talents Gourmands
Competition
Three winners of the 2nd Talents
Gourmands Competition in 2015 were
announced at the end of the regional
finale on Monday, 13 April in Le Terroir
Parisien Restaurant. The jury, presided
by the chef Yannick Alléno, awarded
prizes to Connie, Yvan and Henri Clavier
in the “restaurant owners” category,
Nathalie Macker in the “food and
drink artisans” category and Christophe
Robin in the “farmers” category.

_

May

Discovering our business lines
The Business Lines Forum has helped employees
discover and deepen their knowledge on
the Regional Bank’s business lines.

200,000th

mutual shareholder
In May 2015, Anne Le Guillou, a customer of L’Haÿ-les-Roses
Branch, became a mutual shareholder of Val de Bièvre Local
Bank following a meeting with her adviser. With her joining,
the number of mutual shareholders in the Crédit Agricole
d’Ile-de-France reached 200,000! Ms Le Guillou wanted
to participate in the operation of her bank and in accessing
specific information to better understand it and be a
full-fledged player. Thanks to the new mutual shareholders,
mutual development is moving in the right direction.
The proof is that the Regional Bank posted 245,000 mutual
shareholders at the end of 2015.
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September
The Ile-de-France National Orchestra delights more
than 2,000 guests at the Philharmonie de Paris.

2nd Congress of
Administrators

Four years after the first Congress,
the administrators of Local Banks met
again to discuss the major mutual projects
of Crédit Agricole d’Ile-de-France. More
than 400 elected members attended
the Congress on 29 September 2015 at
the Yerres Theatre.

November
400 customers of Private Banking were
invited to discover the Monnaie de Paris, supported
by Crédit Agricole d’Ile-de-France Mécénat.

Crédit Agricole d’Ile-de-France
has assisted one of its longstanding
customers, Chuc Hoang, purchase
the former Nikko Hotel.
June

“CADIF signature banking”
is launched
The physical transformation of the Regional Bank’s head office
is under way! Much more than just a coat of paint, moving to
“CADIF signature banking” really introduces a new way of working.
In these open spaces, which are soundproof and very bright, it
is easier to discuss products and services across all business lines.

e-branch: 100% distance banking
A no paper relationship with your future bank has become a
reality with the launch of Crédit Agricole d’Ile-de-France’s e-branch.
It offers customers a simple means to conduct transactions on
a daily basis, longer hours and multiple means of contact, while
offering a range of products and services of a traditional branch.

December

100

ACTIVE Branches to date!
Crédit Agricole d’Ile-de-France is establishing
a new locally based relationship with its first
100 ACTIVE Branches, which are connected,
customer-friendly and completely at the service
of customer satisfaction. A point of convergence
of a multi-channel strategy, the ACTIVE Branch
(Welcome, Advice, Region, Innovation, Values,
Listening) meets the expectations of Ile-de-France
residents and contains all the conditions
for achieving excellence in customer relations.
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_ CORPORATE SOCIAL RESPONSIBILITY _

Cooperative
and Regional
Pact

Acting effectively
_
in Ile-de-France

In its relations with
customers and mutual
shareholders, as well
as in its relations
with employees and
stakeholders, Crédit
Agricole d’Ile-de-France
conducts its
bancassurance role
responsibly. It carries
out actions that reflect
its commitments
to Corporate Social
Responsibility (CSR).

Our commitments
1

Seeking
excellence in
relations with
our customers

3

Reaffirming
our cooperative
and mutual
dimension

2

Contributing
to the economic
development
of our region

4

Sharing
socially
responsible
practices with
our employees
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5

Implementing
our societal and
environmental
responsibility

_
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_ COMMITMENT NO. 1 _

Seeking excellence
in relations with
our customers _
In 2015, the Crédit Agricole d’Ile-de-France continued to implement
its policy of excellence in its relations with its customers.
For Sylvie Puntas, Director of the Saint-Ouen l’Aumône ACTIVE Branch,
customer satisfaction is a priority.

How can your team help
accomplish this?
We have implemented a number of
best practices, shared by all employees, who have understood the digital
transformation challenges to provide
more advice. They have understood
that skilled advice and responsiveness
are essential to customer satisfaction.

Your branch has become
an ACTIVE Branch in 2015,
how has it changed since then?

What does excellence in
customer relations mean?
All employees should be concerned
with excellence in customer relations.
It begins with a warm welcome, availability and skill, whatever the channel
used by the customer. The customer’s
inquiries are addressed as quickly as
possible and tailored and pro-active
advice is then provided.

The ACTIVE Branch changed the perception of customers, who appreciate
the zen atmosphere of the Welcome
area. The comments made in the surveys reflect their satisfaction. We
have, for example, reduced waiting
time with a welcome terminal where
the customers sign in when they arrive. They like waiting on a sofa with a
coffee or browsing the news on a tablet.
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Strong commitments
in terms of relations
In 2015, Crédit Agricole
d’Ile-de-France pursued its policy
of excellence in relations with its
customers. Customer satisfaction
is its top priority. Since 2012,
the Regional Bank has made four
relationship-focused commitments
to its customers.
Objective advisers
Advisers do not have a financial
incentive to propose any particular
product. All the solutions are
presented to customers to help
them to make the right choice.

The possibility to change one’s
mind
Following the purchase of certain
products, customers have 30 days
to change their mind and inform
their adviser of the decision.
Regular survey of customer
satisfaction
The Net Promotor Score Index
evaluates the relationship
between customers and their
branch along with customers’
expectations. The comments of
customers, then their analysis,
help to draw up ways to improve
our products. Recognising loyalty
was added to the strategy in 2014.

Transparent products
Following the purchase of a product,
advisers give their customers a MÉMO:
an explanatory notice for the product
with all its main features, in clear and
simple terms.

GUY POYEN
DIRECTOR OF
MARKETING AND
COMMUNICATION
“The very strong increase
in our Net Promotor Score
Index in 2015 indicates that
investments and projects
that have been implemented
over the past three years are
producing results. This is due
to the efforts of the teams
working in the areas of
access, welcoming customers,
providing advice and
customising our services.”

Fast-growing satisfaction of our customers
The Net Promotor Score Index evaluates the relations and expectations of our customers and their branches.
It has risen from -3.2 in the last quarter of 2013 to +11 in the last quarter of 2015.

15

11

10

– Net Promotor Score Index
of Crédit Agricole d’Ile-de-France
branches

5

1.1

0
-5

-3.2
Q4-2013

Q4-2014
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INNOVATION
AT THE SERVICE
OF CUSTOMER
RELATIONS
TO STRENGTHEN
ITS CLOSER RELATIONSHIP
WITH ITS CUSTOMERS, CRÉDIT
AGRICOLE D’ILE-DE-FRANCE
IS INNOVATING IN BRANCHES
AND STRENGTHENING
THE MOBILE ECOSYSTEM.
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02

Connected items in the customer relationship
The new ACTIVE Branch format was designed to be the point of
convergence of a multi-channel and expert approach to relations.
Fully adapted to the current consumer patterns, designed in a very
modern and comfortable way, this branch concept integrates digital
solutions to provide interactive and simplified assistance. Several
stylish and technological items are symbols of this new connected
relationship between customers and their advisers.

01
01 _

03

04

05

06

STOOL In the ACTIVE Branch, the advisers and branch manager can welcome me in advice-designated areas.
No more sitting face-to face, we now sit side-by-side. 02 _ SMARTPHONE With the CA Ma Banque app on
my smartphone, my branch is never closed. I can connect to it daily to consult my account and conduct a number of transactions.
I can make an appointment directly in my adviser’s daily planner!
03 _ WIRELESS HEADSET Always able to be reached, my adviser answers my questions by phone or by email.
04 _ COFFEE While waiting for a meeting with my branch adviser I can have a coffee comfortably sitting on the sofa.
And someone said customer-friendly was important? 05 _ TABLET No more paper contracts to initial on every page, the
tablet makes it possible to sign electronically in the branch office and store the contract in my personal space on ca-paris.fr
06 _ BANK CREDIT CARD I’m also able to choose among 15 credit cards and the payment without contact option
to pay small daily expenses.
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JEAN-PIERRE
TOUZET
DIRECTOR
OF
SPECIALISED
MARKETS

“Our professional managers and our asset
management advisers are working in branches with
weekly set in-office hours. In addition, experts can advise
in videoconferences with digital technologies used in
ACTIVE Branches. Advice and expertise are at the core
of the agency so that we can be as close as possible
to all our customers”.

_ COMMITMENT NO. 2 _

Contributing to the economic
development of our region _
A major contributor to
economic development
in our region, Crédit
Agricole d’Ile-de-France
provides a full range
of financing solutions
that are adapted
to all types of
customers: individuals,
professionals and
very small businesses,
farmers, SME-SMI,
large companies,
associations
and public bodies

Economic financing
With the “loans/bank collection” rate
at 115% at the end of 2015, Crédit
Agricole d’Ile-de-France continues to
fully support the projects of its clients
in all the markets, from individual real
estate projects to business development. At the end of a record-breaking
year in terms of loans, the Regional
Bank increased its loans to professionals (+37.3%), farmers (+5.4%) and
businesses (+17.8%). In the segment
of large companies and public bodies,
the Regional Bank has supported
more than 700 large accounts in the
development of their human capital
with new social and salary and engineering solutions.

Housing financing
In response to one of the issues of major concern of Ile-de-France residents,
which is housing, Crédit Agricole d’Ilede-France has introduced a specific
service. It entails coordinating the expertise within the Crédit Agricole
Group, namely with Crédit Agricole
Immobilier, to provide a response that
is adapted to the different situations
of our customers. The Regional Bank
has also strengthened its ties with social housing players. In 2015, some
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1,476 social housing projects were financed, which represents an increase
of 38%. Crédit Agricole d’Ile-de-France
also committed to financing 74 housing projects through social housing
acquisition loans.

Financing local governments
The savings collected from Ile-deFrance residents enables Crédit Agricole d’Ile-de-France in particular to
finance local governments. In 2015,
the Regional Bank delivered financing
agreements amounting to 229 million
euros and met the demands of 110
municipalities of 30,000 inhabitants
and communities.

Support for the creation and
development of businesses
The creation and transmission of companies are vital to the development of
the region and namely of employment. In the face of these economic
and social challenges, the Regional
Bank is committed alongside Initiative France and Réseau Entreprendre,
specialists in assisting entrepreneurs,
to facilitate the financing of creating
or purchasing a business.

_
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Housing: supporting rental
investment
Rental real estate investment in the
new build sector helps to revitalise the
construction of housing in Ile-de-France
and to generate additional income for
investors when they retire. To assist
customers in their real estate projects,
Bercy Transaction – a specialised subsidiary
of Crédit Agricole d’Ile-de-France –
selects the best programmes and provides
expert advice when it comes to real estate
investment. In 2015, Bercy Transaction
thus assisted twice as many customers than
in 2014 and achieved nearly 50 million euros
in reservations from promoters.

Local support for entrepreneurs
The relationship with professionals
and farmers is conducted locally all
over the region. In the Crédit Agricole
d’Ile-de-France, the branch is at the
core of the relationship with the entrepreneurs: the bank chose to offer
professionals all the services they
would need as close as possible to
them. This proximity, facilitating their
daily life, goes hand in hand with
the value added advice ensured by
80 qualified and specialised professional project managers and 118
predominantly professional customer
advisers.

A partner at the service
of innovation
A part of the Scientipôle Initiative,
Crédit Agricole d’Ile-de-France has
strengthened its support to entrepreneurs
of the technological cluster, the Plateau
de Saclay, by becoming a shareholder of the
“1” Scientipôle Capital investment fund.
This investment fund, with the assistance of
the Ile-de-France region, aims to support the
development of innovative businesses through
equity participation and injections.

Corporate responsibility regarding suppliers
and service providers
Crédit Agricole d’Ile-de-France
established a Purchasing Charter
in 2008. It stipulates that purchasing
must strictly adhere to principles laid
down by the United Nations Global
Compact in the area of human rights,
labour, environment and anti-corruption,
which the Crédit Agricole has
implemented since March 2003.

In 2014, Crédit Agricole d’Ile-de-France
adopted an “Ethics Charter for Benefits
and Gifts” that was signed by employees
who were likely to be confronted with
this type of situation.
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PHILIPPE QUEVENNE
HEAD OF MUTUALISM
AND PATRONAGE
“Being a mutual shareholder in Crédit
Agricole d’Ile-de-France means sharing
common values and engaging alongside
one’s bank to support local actions.”

_ COMMITMENT NO. 3 _

Reaffirming our cooperative
and mutual dimension _
The mutual and cooperative model of Crédit Agricole d’Ile-de-France is
guided by three major values: responsibility, solidarity and proximity.
Some 52 Local Banks and 245,000 mutual shareholder customers
make up the pillars of mutual life.

Crédit Agricole d’Ile-de-France has
52 Local Banks which own a majority
stake of the bank’s capital. Its mutual
shareholders, who are also customers,
have a right to vote according to
the “one person = one vote” principle.
They can exercise this right at the
General Assembly of their Local Bank.
Every year, they elect their representatives, who are administrators of their
Bank.

A special relationship
with mutual shareholders
Mutual shareholders have access to
special information about their bank’s
activity, results and strategic orienta-

tions, their Local Bank’s financial
components and the actions it is supporting. This information is given to
them at their Local Bank’s General
Assembly, in branches, online (societaire.ca-paris.fr) and in a letter entitled “Mutual Shareholders in Action”.

A growing number of mutual
shareholders
Crédit Agricole d’Ile-de-France customers are adhering to the cooperative model in larger and larger
numbers. In 2015, some 74,000 new
mutual shareholders joined the 52
Local Banks, bringing the number of
mutual shareholders to 245,000.

288

In 2015, Local Banks
implemented 288 local
actions (versus 207 in 2014).

245 ,000

In four years, Crédit Agricole
d’Ile-de-France went from having
66,000 mutual shareholders
in 2011 to 245,000 in 2015.

Putting mutualism back at
the heart of the debate
The Regional Bank aims to assist elected members
of Local Banks in spearheading mutual life.
A proximity and assistance approach to local
initiatives is encouraged. Today, 52 Local Banks
in the Crédit Agricole d’Ile-de-France have the tools
and the means to spearhead mutual life in their
regions.
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Did you know?
A large portion of the Regional
Bank’s results is used to
strengthen the bank’s financial
solidity. Accordingly, 86% of
the 2015 profits were set aside.

_

_ COMMITMENT NO. 4 _

Sharing socially
responsible practices
with our employees _
Crédit Agricole d’Ile-de-France wants to be a responsible
employer. It is conducting an ambitious training policy
and seeks to promote diversity in its staff. It promotes
social dialogue and is concerned with its employees’
quality of life.

Dynamic recruitment policy
Crédit Agricole d’Ile-de-France recruited 200 new employees in 2015
with permanent contracts, including
88 employees under 26 years old. The
Regional Bank confirms its desire to
hire at least 350 young people under
26 years of age with a permanent contract by 30 September 2016. With 174
apprentices in 2015, the recruitment
in a work-study programme also remains a priority in its recruitment policy. Integration is one of the key
components of successful recruitment
for the values of Crédit Agricole d’Ilede-France culture to be rapidly acquired. A first orientation seminar for
newly hired staff was held on 16 and
17 December 2015.

A strong concern for health
and security
When it comes to health and security
at work, the company maintains longstanding and regular ties with its partners (Committee on Workplace Health,
Hygiene, Security and Working Conditions-CHSCT, occupational health care
professionals, etc.). The Regional Bank
focuses on incivilities. In this regard,
employees appreciate the responsiveness of its reporting and monitoring

procedure. It is supplemented with
training on managing incivilities and
a system of psychological support.

Intense and constructive
social dialogue
In 2015, seven company agreements
were signed with social partners
regarding salaries, working one day on
the weekend, vocational training,
future job and skills management,
mutual insurance, the quality of work
life and gender equality in the workplace. In this last agreement, all the
forms of part-time work were studied.
Crédit Agricole d’Ile-de-France can
thus offer its workers who so wish
part-time work hours so that they can
achieve a work-life balance.

An ambitious training policy
In recent years, the Regional Bank has
strengthened its policy for future job
and skills management so that
employees can assess their skills and
express their training needs. Some
1,050 interviews with human resource
managers were conducted in 2015
and 88% of training needs expressed
by workers were satisfied. More
than 138,000 hours of training were
completed. New ways of learning,
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JEAN-MARC CROS
HUMAN
RESOURCES
DIRECTOR
“In 2015, we were able
to complete all of our
Human Resource projects set
out in the AMBITIONS2.015
strategic project regarding
recruitment, integration,
career management
and quality of life at work.”

Disability and employment

including a Massive Open Online
Course (MOOC) on digital culture, were
offered to workers.

Equal treatment and diversity
promotion
In 2008, the signing of a Diversity
Charter reaffirmed the commitment
of the Regional Bank to promote diversity and fight against discrimination.
In 2015, a working group on gender
equality made up of company managers was set up at the initiative of Bénédicte Constant, the Deputy Chief
Executive Officer. In the group, a managerial charter was drafted including
12 commitments. The objective of this
work is for women to be represented at
all hierarchical levels and for the entire company – women and men – to
take action.

105

Crédit Agricole
d’Ile-de-France
employees were
classified as disabled
workers at the end
of 2015, which is
10 more than in 2014.
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An agreement on the integration of
disabled people was signed in 2007,
and then renewed in 2011 for a period
of five years. It provides a significant
contribution to the national action led
by the Handicap et Emploi Association
at the Crédit Agricole (HECA) with,
among other objectives, the hiring of
30 disabled employees over the period
of this agreement, keeping disabled
employees employed and increasing
the use of the adapted and protected
work sector.

_
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_ COMMITMENT NO. 5 _

Implementing our
societal and environmental
responsibility _
Crédit Agricole d’Ile-de-France is working
to preserve the environment and to reduce its
carbon footprint, sort its waste for recycling
and use resources sustainability.
No paper objective

Policy to reduce the
environmental impact
In 2015, Crédit Agricole d’Ile-deFrance implemented major actions to
reduce greenhouse gas emissions due
to energy consumption and business
travel, particularly with regard to work
to insulate the head office. The Regional Bank compiled a carbon report
in 2014 to evaluate progress made
since the first carbon report in 2008
and draft its next action plan.

Pollution and waste
management
In 2015, Crédit Agricole d’Ile-deFrance improved its system for tracking waste collection and sorting for
recycling. The collection of paper
waste to be recycled introduced in the
head office at the end of 2014 will be
extended to the entire company in
2016. To address noise pollution and
any other form of pollution specifically related to its activity, Crédit Agricole d’Ile-de-France turns off all the

electrical equipment of its network of
branches and lights in its head office
at night.

Greenhouse gas emissions
When it comes to emissions caused by
business travel, the number of kilometres travelled by employees has
risen by 16% versus 2014, mainly due
to the increase in the number of beneficiaries whose travel expenses are
covered. To address this increase,
many actions will continue to be implemented to limit travel: distance
working, audio and videoconferences
and encouraging employees to use
public transport.

Crédit Agricole d’Ile-de-France
established a goal of reducing
its paper consumption by
40 million pages by 2015,
particularly by replacing
paper documents with
electronic ones (bank
statements, contracts, etc.).
In 2015, these efforts
produced their first results
with a decrease of 8% in paper
consumption versus 2014.
Moreover, as part of digital
transformation efforts of
the network of branches,
the Regional Bank set a
“no paper” goal by the end
of 2015. This ambitious
programme began with the
deployment of 2,800 tablets
for electronic signatures
in branches. In 2015, more
than 25,000 electronic
signatures were registered
every week in the branches.
Moreover, the digitalisation
process of flows and stock
of bank contracts will
be extended to the entire
company.
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Crédit Agricole d’Ile-de-France provides
its banking and insurance services
to 1.5 million customers. It is a
universal bank that puts its excellence
in customer relations and its commercial
dynamics at the service of each of its
markets: individuals, private banking,
professionals, SME-SMI, big companies,
associations and public bodies.

_ CUSTOMER BENEFITS _

A bank for
_
everyone
Annual Report & Cooperative and Regional Pact 2015 of Crédit Agricole d’Ile-de-France

_
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INDIVIDUALS-

Day-to-day banking
Crédit Agricole d’Ile-de-France provides
services to 1.4 million individual customers.
Every day, they walk in the door of a
branch or complete a transaction online.
Simple management of bank accounts
Individual customers of Crédit Agricole
d’Ile-de-France have a choice between
15 bank credit cards, adapted to all
lifestyles. They have access to many
online services on ca-paris.fr or via the
CA Ma Banque app, which enables them
to be connected to their bank 24-hours
a day.
Customised advice to accomplish
their projects
Savings solutions proposed by
Crédit Agricole d’Ile-de-France respond
to various needs expressed by our
customers: precautionary saving, shortor long-term yields, tax exemption, etc.
To conduct all of their projects,
advisers provide their customers with
flexible solutions that are adapted to
their budget.
Solid guarantees to insure customers
Crédit Agricole d’Ile-de-France proposes
a range of insurance policies that cover
most areas of protection: auto, home,
mobiles, accidents, supplementary
health. When their customers need them,
Crédit Agricole d’Ile-de-France advisers
are there to assist them.

94%

of our insured customers
are satisfied with the
management of their claim*

650,000

users of ca-paris.fr
(+200,000 versus 2014)

A high-performing mobile ecosystem
With 325,000 user customers, the CA Ma Banque app proposes a number of
functionalities, such as the tracking and management of accounts, the online
signature of contracts and interaction with the bank branch and advisers.
It allows customers to use 100% electronic procedures to open an account,
make an appointment directly in their adviser’s daily planner or send him
or her a secure message. To supplement the mobile ecosystem, the CA Ma Carte
app allows customers to discover and use all the services of its bank card
and change its parameters, but also in the future to pay and take out money
without having to use their card.

A socially minded bank
Crédit Agricole d’Ile-de-France is a bank at the service of all customers, from
the most modest to the most fortunate. Its policy of excellence in customer
relations is applied to all of its customers. It has therefore provided assistance
to their most vulnerable customers with a procedure to detect its customers
in difficulty, a personalised meeting to assess their situation and a set of basic
banking services to assist them.

325,000

users of the CA Ma Banque app
(+2,000 new users a week)

No. 1

banking app in France in terms
of the number of downloads

* Survey conducted from 22/10/2014 to 10/11/2015 with a sample of 4,502 customers of Crédit Agricole or LCL insured by Pacifica with a claim open and closed between
1 October 2014 and 30 September 2015.
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PRIVATE BANKING, PROFESSIONALS AND FARMERS -

Nonstop
assistance
Crédit Agricole d’Ile-de-France is extremely
present in the lives of Professional and Private
Banking customers. Its service offering
covers all the different areas of need of its
customers, to whom it provides assistance
daily thanks to the skill of its teams.
Since 2011, Crédit Agricole d’Ile-de-France
has implemented an action plan to harness
the potential of Professional and Private
Banking markets. This policy is already
bearing fruit. Thanks to the appropriate tools
and its excellence in customer relations,
the bank obtained robust commercial results
and a high level of satisfaction on the part
of its customers in 2015.
Private Banking
The excellent assistance given to Private Banking
customers relies on a structured system and
a comprehensive offering based on open
architecture for branch directors, their deputies
and Private Banking advisers trained and
labelled in terms of the technical and relational
dimensions in the ACTIVE Branches. Providing
the right advice at the right time is a major
challenge vis-à-vis asset management
customers. Crédit Agricole d’Ile-de-France
aims to help them meet objectives, whether
they relate to asset transmission, diversification,
asset and liability management, protection
of loved ones, etc. Genuine managers of banking
expertise, Private Banking advisers put the
expertise of all the networks and specialised
partners of the Crédit Agricole Group at
the service of their customers.
Professionals
The bank branch is at the heart of the
relationship with professionals, artisans
and business people in order to offer them all
the services they need as close as possible
to their business. In 2015, the focus was
on electronic payment services with
1,429 additional customers equipped with
a mobile payment solution (Smart EPT) and
85 million euros collected this way. Flows, loans
and insurance also significantly rose in 2015.
The quick response to financing applications
and the 10 million euros devoted to business
creation helped to stimulate loan demand.

81,000

Private Banking customers

Agriculture: supporting Ile-de-France farmers
With its mutual-based values of responsibility, solidarity and proximity,
Crédit Agricole d’Ile-de-France supported Ile-de-France farmers
experiencing difficulties in 2015. By providing liquidity facilities, a
deferment of loans and genuinely customised assistance, Crédit Agricole
d’Ile-de-France has shown all the support it has provided to its
longstanding market.

+B1bn

being collected in the Private
Banking: +1 billion euros in 2015,
or 21.2 billion euros
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+8.5%

of loans being disbursed
to professionals in 2015, or
1.9 billion euros

_
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BUSINESSES AND PUBLIC BODIES -

A partner of
economic players
A major participant in the economic
development of its region, the Crédit
Agricole d’Ile-de-France is a leading
sustainable partner of businesses and
local governments. With the FORCE 2015
project, the Enterprise Market Department
established more flexible organisation
that was closer to its customers.

Crédit Agricole d’Ile-de-France seeks to be
at the right place at the right time when
it comes to all the projects of its Enterprise
customers. Aiming to assist in the return
of investments and dynamism of the
Ile-de-France economy, it has supported
its commercial structure by helping its
organisation evolve.
So that project managers can devote more
time to their customers, a middle office
was created in the Enterprise Market
Department. With a staff of 11 people, it
provides its customers with a strengthened
operational effectiveness while respecting
compliance and regulations.
More than ever, customers are placed at
the centre of the Department’s actions.
Customer segments were reviewed in 2015
in order to propose to each segment the
most appropriate offering, expertise and
relational approach.

Did you know?
FORCE 2015 is an acronym
“Fortification Optimisation Relation
Clients / Collaborateurs Entreprises”
(Strengthening Optimising Customer/
Enterprise Employee Relationship).

- Small enterprise: 5 to 20 million euros
in turnover
- Medium-sized enterprise: 20 to 200 million
euros in turnover
- Large enterprise: over 200 million euros
in turnover

216

relationships
established in 2015

3.2

billion euros in loans
established in 2015

+20%

of commercial time
in 2016 for project
managers

200

employees of the Regional Bank directly assist
the Enterprise customers: project managers,
business line experts and middle and
back-offices ensure proximity with customers
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_ A BANK
PO

RTRAIT

S

UNLIKE
_
THE OTHERS
CRÉDIT AGRICOLE D’ILEDE-FRANCE IS CULTIVATING
ITS DIFFERENCE AND THE
WORDS OF OUR CLIENTS
AND EMPLOYEES EXPRESS
THIS BEST

I became a mutual
shareholder to be more
involved and active in the
life of my bank. At Crédit
Agricole d’Ile-de-France,
they listen to us!
BÉNÉDICTE GRIFFITHS
MUTUAL SHAREHOLDER
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I have spent
my entire career
working in
the network
and today am
Branch Director.
Crédit Agricole
d’Ile-de-France
is a company
in which we can
evolve.
LAURENT CARGUERAY
BRANCH DIRECTOR
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I helped create a
new more urban
Local Bank.
Crédit Agricole
d’Ile-de-France is
developing
a mutualism
that is closer to
its mutual
shareholders and
its customers.
MICHEL DE CONTENSON
PRESIDENT OF THE NEW
SCEAUX LOCAL BANK

_ A BANK UNLIKE
Annual Report & Cooperative and Regional Pact 2015 of Crédit Agricole d’Ile-de-France

_

From a start-up,
we became a
medium-sized
enterprise.
Crédit Agricole
d’Ile-de-France
knew how to listen
to us and assist us in
our growth.
HENRI SEYDOUX
FOUNDER AND CHAIRMAN
AND CHIEF EXECUTIVE OFFICER
OF PARROT

_
THE OTHERS
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_ CRÉDIT AGRICOLE _

A universal
banking group _
The Crédit Agricole Group is the leading partner of the French economy and one
of the largest banking groups in Europe. It is the leading retail bank in Europe as well
as the first European asset manager, the first bancassurer in Europe and the third European
player in project finance.
Built on its strong cooperative and mutual roots, its 140,000 employees
and the 31,150 directors of its Local and Regional Banks, the Crédit Agricole Group
is a responsible and responsive bank serving 52 million customers, 8.8 million mutual
shareholders and 1 million individual shareholders.
Thanks to its universal customer-focused retail banking model – based on the cooperation
between its retail banks and their related business lines –, the Crédit Agricole Group
supports its customers’ projects in France and around the world: day-to-day banking,
home loans, consumer finance, savings, insurances, asset management, real estate,
leasing and factoring, and corporate and investment banking.
Crédit Agricole also stands out for its dynamic, innovative corporate social responsibility
policy, for the benefit of the economy. This policy is based on a pragmatic approach
which permeates across the Group and engages each employee.

52

countries

52

million customers

140,000

The bank
of 1 individual out
of 3 in France

The bank of almost
1 company out
of 2 in France

The bank
of 9 farmers out
of 10 in France
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employees

_

Group’s organisation

31

8.8 million mutual shareholders underpin Crédit Agricole’s cooperative organisational structure. They own the capital of
the 2,476 Local Banks in the form of mutual shares and they designate their representatives each year. 31,150 directors carry
their expectations.
The Local Banks own the majority of the 39 Regional Banks’ share capital.
The Regional Banks are cooperative Regional Banks that offer their customers a comprehensive range of products and services.
The discussion body for the Regional Banks is the Fédération Nationale du Crédit Agricole, where the Group’s main orientations are
debated.
The Regional Banks together own, via SAS Rue La Boétie, the majority of the share capital of Crédit Agricole S.A. (56.7%).
Crédit Agricole S.A. coordinates in relation with its specialist subsidiaries the various business lines’ strategies in France and abroad.

the retail
bank

the specialised
business lines

The universal customer-focused bank

Autres filiales spécialisées :
Crédit Agricole Capital Investissement
et Finance (Idia, Sodica), Uni-éditions
CRÉDIT AGRICOLE
CARDS & PAYMENTS

CRÉDIT AGRICOLE
ASSURANCES
Savings, Life, death
and disability, borrower
and property/casualty
insurance

39 REGIONAL
BANKS OF CRÉDIT
AGRICOLE

PAYMENT
SYSTEMS

AMUNDI

Asset management

SAVINGS,
INSURANCES
AND REAL ESTATE

CRÉDIT AGRICOLE
IMMOBILIER
Global real-estate
operator

RETAIL BANKS
IN FRANCE

52

million customers

CRÉDIT
AGRICOLE CIB

INDIVIDUALS - FARMERS
SMALL BUSINESSES - LOCAL AUTHORITIES
INSTITUTIONALS - CORPORATES

Corporate and
investment bank

LCL

INTERNATIONAL
RETAIL BANKS

CA INDOSUEZ
WEALTH
MANAGEMENT

SPECIALISED
FINANCIAL SERVICES

GRUPPO CARIPARMACRÉDIT AGRICOLE
CA BANK POLSKA - CA EGYPT
CRÉDIT DU MAROC - CA UKRAINE
CA SRBIJA

CACEIS

Securities
and investor services

Wealth management

CRÉDIT AGRICOLE
CONSUMER FINANCE
Consumer finance

CRÉDIT AGRICOLE
LEASING & FACTORING
Lease financing and factoring

1st

leading financial partner
of the French economy

1st

bancassurer
in Europe

1st

European
asset manager

Photo Credtis: Getty Images/George Clerk

LARGE
CUSTOMERS

32 _

_ OUR

_
GOVERNANCE

Board of Directors
From left to right

1

Guillaume
Vanthuyne

Administrator
2

5

8

6

Jean-Louis
Chambaud

9

Didier Aubert

10

Administrator
7

Etienne de
Magnitot

1st Vice-Chairman

Vice-Chairman

Michel Caffin
Vice-Chairman

Denis Fumery
Administrator

Anne-Marie
Helleisen

Administrator
3

4

11

Administrator
12

Claude Rigault
Administrator

François Imbault
Chairman
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Christian Hillairet
Administrator

13

Bénédicte Douriez
Vice-Chairperson

Christian Roveyaz

Céline Dourdan
Administrator

14

Thierry Fanost
Administrator

_

33

Board of Management
From left to right, standing and sitting

1

Jacques Llavador

5

François-Xavier
Heulle

6

Regional Director
of Paris
2

Regional Director
of Cergy
3

4

Guy Poyen

Marketing and
Communication
Director

9

Regional Director
of Etampes

Pascal Célérier

Chief Executive Officer
7

8

Véronique
Lozac’h-Diacquenod
Financial Director

Vincent Souliac

Director of the
Digital Transformation
Department
10

13

11

14

Laurent Vigreux

Anthony Lever

Nicolas Bontemps
Versailles Regional
Director

Nathalie Mourlon

Deputy Chief Executive
Officer in charge of
Development
15

Loan Development
Director
12

Jean-Pierre Touzet

Specialised Markets
Director

Director of Risks and
Permanent Supervision

Stéphane Sajous
Bank Services
Development

Richard Rayon

Enterprise Market
Director

Alain Meignan

Bénédicte Constant
Deputy Chief Executive
Officer in charge of
Operation

16

Jean-Marc Cros
Human Resources
Director
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_ KEY FIGURES _

Our Consolidated
Financial Results 2015

_

Annual Results
(In millions of euros)

31/12/2014

31/12/2015

EVOLUTION

Net Banking Income

945

970

+2.7%

Overheads

-496

-513

+ 3.4%

Gross Operating Income

449

457

+ 1.9%

-8

-40

x4

Cost of risk and net fixed asset income
Pre-tax Income

441

417

- 5.4%

Taxes

-152

-143

- 6.0%

Net income, share of the Group

287

273

-4.9%

Financial fundamentals

23.4%

82.1%

Reminder 2014: 22.6%

Reminder 2014: 86.5%

Regulatory solvency
ratio (estimated)

Liquidity Coverage
Ratio
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115%

Loan Collection Ratio
Reminder 2014: 105.6%

_

Hedging of Risk Exposures
Default rates
(in %)

Q4

Q1 Q2 Q3 Q4

Collective funds and sectors/healthy loans ratio
(in %)

Q1 Q2 Q3 Q4

– Rate of retail banking
loan default

Q1 Q2 Q3 Q4

– Rate of commercial
banking loan default

1%

52.9%

Reminder 2014: 1.2%

Reminder 2014: 52.5%

Default Rate

Operating Ratio

Did you know?
The electronic version of the 2015
Financial Report of Crédit Agricole
d’Ile-de-France can be consulted on
ca-paris.fr in the financial information
section.
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_ PATRONAGE _

Promoting Ile-de-France
young talents and heritage _
Since 2012, Crédit Agricole d’Ile-de-France is pursuing an active
patronage policy to promote young talents and the preservation
of heritage. In 2015, nine new projects were signed.

FRANÇOIS IMBAULT
CHAIRMAN OF CRÉDIT
AGRICOLE D’ILE-DEFRANCE AND CRÉDIT
AGRICOLE D’ILE-DEFRANCE MÉCÉNAT
“By supporting the
restoration of La Face
aux Miroirs of Le Cyclop,
we have committed
to safeguarding the heritage
of our region. We are
acting consistently with
our mutual-based values
of responsibility, solidarity
and proximity.”

The Crédit Agricole d’Ile-de-France
Mécénat endowment fund was created on 13 October 2012 with two objectives for action in the Ile-de-France
region:
assisting, promoting and financing
young talents;
protecting, conserving and showcasing heritage.
Crédit Agricole d’Ile-de-France Mécénat
embarked upon a five-year action
plan to which it devoted an overall
budget of 5 million euros. These actions express our mutual-based values
in concrete terms and reaffirm the
special interest that the bank has in
the Ile-de-France region. By reinforcing the regional basis of the Crédit
Agricole d’Ile-de-France, they offer
a genuine regional outreach. Showcased, the patronage actions make
our employees proud and improve
customer relations. In 2015, nine
agreements were signed amounting to
607,060 euros:
The Musée Jacquemart-André, for
the restoration of a study of Nélie
Jacquemart and Edouard André;
1

2 The Hall de la Chanson, to finance
the training of young talents of the
Paris Conservatory on techniques for
composing and singing songs;
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3 Fondagen, an endowment fund of
Genopole, to finance two years of work
of a young researcher in the area of
genetic research;
4 The Centre National des Arts Plastiques (CNAP) for the restoration of Le
Cyclop, the monumental work of art
by Jean Tinguely;
5 The Amicale Jean-Baptiste Salis
(AJBS) for the restoration of a vintage
aircraft of Caudron Luciole;
6 The Société Nationale d’Horticulture de France (SNHF) for conserving
and highlighting its valuable documentary fund;
7 The Chamber Music Centre of Paris,
for training and further studies of
young musical talents making up its
group;
8 The Imagine Institute, for recruiting a young researcher specialised in
genetics and immunology in one of its
laboratories;
9 The Natural Regional Park of the
Chevreuse Valley for the restoration of
Le Petit Moulin des Vaux de Cernay.

Le Cyclop of Tinguely has a new look
Located in the heart of the Fontainebleau forest in Milly-la-Forêt in Essonne,
this collective and monumental work was conceived by Jean Tinguely,
who invited major 20th century artists to participate in its creation.
Crédit Agricole d’Ile-de-France Mécénat provides its support to the Centre
National des Arts Plastiques for the restoration of La Face aux Miroirs of
Niki de Saint Phalle, a mosaic on Le Cyclop covering an area of 450 m2.

A young researcher
recruited at the
Imagine Institute

Paris Chamber Music Centre
To find out more, see the back cover of this report.

Thanks to the assistance of the
Crédit Agricole d’Ile-de-France
Mécénat, a young PhD
student specialised in genetics
and immunology will join
the laboratory headed by
Dr. Laurence Colleaux in
the Imagine Institute. This
laboratory studies the molecular
and physiopathological bases
of intellectual disability and
autism in order to discover new
diagnostic approaches and
new therapeutic strategies.

The Chamber Music Centre is opening in Paris,
Ile-de-France Crédit Mécénat is supporting it
The new Chamber Music Centre in Paris has taken up residence in the
Salle Cortot. Its purpose is to encourage more members of the general
public to share the masterpieces of chamber music. The financial
support of Crédit Agricole d’Ile-de-France Mécénat has helped it train
and pay young musicians who give concerts at affordable prices.
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